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Blogs are powerful tools

• Many people use for variety of purposes

– General communication and promotion 

– Within many disciplines including healthcare

• Evolved from…

– Medical Narrative

– Storytelling

– Journaling

• Blogs not studied previously as vehicle for patient 
communication



Patient blog “market share”

• 13% of e-patients write a blog about their 
diagnosis and treatment

– e-patients refers to the 61% of US adults who use 
the Internet for health information

• Fertile field with

– More than 133 million individuals living with 
chronic illness in the US

– The popularity of blogs and other social media

– Increased visibility on hospital and media Web sites



Our initial 
interest

• Gary Klatsky, 
Professor of 
Psychology at 
SUNY Oswego, 
who blogged his 
cancer

• This was his 
final post



Many patient bloggers
• Most, like Gary’s, are written by individuals 

about their diagnosis and treatment

– Not widely read

– Not heavily commented

– Hard to find: http://garysurgery.blogspot.com/

• A few are widely read and promoted

http://garysurgery.blogspot.com/


Leroy Sievers, NPR



Dana Jennings, New York Times



Mimi Rodriguez, 
Baptist Health 
South Florida





Preliminary study

• Survey to people we knew and posted on Twitter

• From 24 respondents we learned most start and 
maintain a blog to 

– Help others with the same diagnosis

– Communicate with family and friends

– Express feelings

– Track the progression of the disease and treatment

• Quotes
– “As the months have passed, I have been making my posts 

philosophical as well as informational; expressing my thoughts 
as well as my condition. I find some comfort in doing that.”



Potential or perceived benefits

• From perspective of 

– Patients

– Family and friends

– Healthcare providers

– Medical community



Future directions

• Positive health outcomes?

• Recommend to newly diagnosed patients?

– Are there patients who, based on their disease or 
stage of disease, would benefit from blogging?

– Differences based on type of illness, such as 
visible/hidden?

• Larger study planned



Get involved

• Dana Jennings interview: http://lisagualtieri.com

• CDC Health Communication, Marketing and 
Media Conference, Aug 2010

• Paper, handout

• Survey

• Our contact information:

– Lisa Gualtieri  (l.gualtieri@tufts.edu)

– Pamela Ressler (pamela.ressler@tufts.edu)

mailto:l.gualtieri@tufts.edu
mailto:pamela.ressler@tufts.edu

